
 

I believe in order to invest effectively, one must look at short term as well as long term issues. As I have mentioned before, interest 

rates and corporate earnings are two of the biggest drivers for stock market performance.  It is important to look at the variables that 

affect these drivers. One of the biggest variables is demographics.  We have mentioned in previous newsletters about how millenni-

als are affecting some industries.  I believe this generations (and ones to follow) decision-making can make or break many industries, 

cultures, the environment, and our long term standard of living. “According to the ‘Generational Media Study’ there are 79 million 

millennials compared to only 48 million Gen Xers. This is the largest generation of young people since the baby boomers. They  

already spend $170 billion a year, of their own and their parents’ money.” 1  “By the year 2025, millennials will cover more than 75 

percent of the global workforce.” 2  Here is a breakdown of the various generations by birth year per PEW Research Center:  

 

NOTE: The birth years noted above may vary slightly from resource to resource 

 

Below is a chart that shows the U.S. population by age/generation as shown in Fortune Magazine3: 
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“So what does describe them? First, and most obvious, is the names 

attached to them: the Millennials (born/growing up during a new 

millennium), Generation Y (the generation after X), or the Echo 

Boomers (the children of the Baby Boomers).  They are the first 

 generation to have computers in the home and the classroom, to 

have always had cell phone, music downloads, instant messaging 

and hundreds of cable channels. The ease in which they use technol-

ogy may be the single biggest difference between Millennials and 

every other generation.” 1  “According to Pew Research Center, the 

Millennials are ‘confident, self-expressive, liberal, upbeat and open 

to change.’ They are also, ‘more ethnically and racially diverse, less 

religious, less likely to have served in the military and on track to becoming the most educated generation in American history.’  

Almost 40 percent have a tattoo, although, tellingly, almost 70 percent of those have their tattoos hidden under their clothing.” 1 

 

“Today’s young adults look different from prior generations in almost every regard: how much education they have, their work  

experiences, when they start a family, and even who they live with while growing up,” says a report from the Census Bureau .” 4  

“Jonathan Vespa, a demographer at the Census Bureau, looked at four ‘common milestones of adulthood:’ Getting married, having 

kids, getting a job and living on your own. He found the percentage of Americans achieving all four of those milestones by age 34 

dropped from 45% in 1975 to 24% in 2016. ” 4  One interesting report highlights “41% of young families had a student debt in 2013, 

up from 17% in 1989 and the amount owed on those loans has almost tripled. Young adults are increasingly putting off children and 

marriage.” 4 

 

 

 How Millennials today compare with their grandparents 50 years ago 
 

 

 

 

 

 

 

 

                                                                          

                                                                       Source: Pew Research Center tabula-

tions of the 2014 March Current Population 
                                                                                 Survey from the Integrated Public Use Microdata Series (IPUMS) 6 

 

 

 

“Generation Z, as they have been coined, consist 

of those born in 1995 or later. This generation 

makes up 25.9% of the United States population, 

the largest percentage, and contribute $44 billion 

to the American economy. By 2020, they will  

account for one-third of the U.S. population, cer-

tainly worth paying attention to.” 5 
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 “Millennials today are twice as likely to have never married as Silents 

were when they were young. About seven-in-ten Millennials (68%) have 

never been married, and those who are married have put marriage off 

until their later adult years. In 1963, the typical American woman mar-

ried at 21 years of age and the typical man wed at 23 (https://

www.census.gov/hhes/families/data/marital.html). By 2014, those figures 

climbed to ages 27 for women and 29 for men.” 6 

 

Another interesting area where Millennial are different from Silents are 

in education.  “The education trajectory of young women across the gen-

erations has been especially steep. Among Silent generation women, only 

7% had completed at least a bachelor’s degree when they were ages 18 to 

33. By comparison, Millennial women are nearly four times (27%) as 

likely as their Silent predecessors to have at least a bachelor’s degree.” 6  

Very interesting.  Let’s looks at how these generational characteristics 

are affecting various industries… 

 

 

 

 

I believe millennials are spending more time with their mobile media and less time on 

the traditional cable TV and TV programming. They are spending more time on Face-

book, Instagram, Snapchat, and other social media than they do on the traditional TV. 

Millennials communicate through many more channels then previous generations 

such as email, texting, tweeting, Instagram, etc.  In addition, they are more likely to 

be interested in narrowing options of a cable bundle. They only want to pay for chan-

nels they expect to watch, not the whole bundle. Overall cable providers are dealing 

with a lot more competition for the next generations’ eyes and ears. They are dealing 

with a more educated consumer who likes to multi task more and more.  One major 

beneficiary of this, I believe, is Netflix, which has filled a void for providing a cheap 

service that is viewed as reliable and has offered a wide variety of choice for its view-

ers.  In addition, many of these Millennials are using their smartphones as a larger 

part of their social life and they no longer need a home phone as the previous genera-

tion had. 

 

 

 

The retail landscape has changed dramatically; one of the major differ-

ences for Millennials is that in order to be enticed to go to the mall, 

they want to have a selling experience.  They want higher engagement.  

Many times they need some other reason outside of purchasing that 

item to entice them and give them an experience that they would enjoy.  

Obviously they are using their smartphones more and more to discern 

and shop for items by checking prices and familiarizing themselves 

with the features of that product/service before they buy.  And as you 

know, many of them are buying it without going to the retail establish-

ment and buying it online.  In turn, Amazon has been a major  

beneficiary of this retail demand by providing a very good experience 

for its customers. “According to Recode, millennials actually buy more clothing on Amazon than any other online retailer. In 2016,  

Amazon registered the most apparel sales in 2016 of any online retailer in the U.S. for shoppers aged 18 to 34, accounting for nearly 

17% of all online clothing sales to the demographic last year, more than doubling the market share of the No. 2 seller, Nordstrom. 

Old Navy, J. Crew, and Victoria’s Secret rounded out the top five.” 7 

Generations: Who Are They (Continued) 

Millennials & Media 

Millennials & Retail 
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Millennials are showing a trend to live in more urban areas and also rent. The more affluent Millennials are not buying McMansions8 

as the previous generation had and are more than likely to focus on new technology enhancements rather than the square footage of 

the overall home.   Also, other features such as energy efficiency and a home 

office are attractive to many Millennials.  Buying homes in household formations 

has been affected by a few factors including the amount of student debt that Mil-

lennials have and also confidence, which was shaken during the housing crisis of 

2008. These effects have carried over into the items we buy for houses… furni-

ture, landscaping, appliances, and other household essentials.  As mentioned be-

fore, many Millennials are waiting longer to get married thereby not needing, in 

essence, many of these items as well. Many Millennials are not buying these nor-

mal household items that the previous generation purchased.  Or, they are buying 

items that one would see at an IKEA, which I believe is a millennial haven for 

purchasing household items. 

 

 

 

 

 

First of all, most Millennials are more likely to want to eat healthier and expect to have more choices for 

this. In my opinion, soda sales have declined due to some health concerns fears and I think that’s one rea-

son why the major soda companies offer a wider spectrum of products geared towards healthier options for 

Millennials. Millennials are also affecting the beer industry as well.  They are not drinking beer as much as 

they used to. Many prefer wines and spirits.  According to Business Insider, “beer already lost 10% of mar-

ket share to hard liquor from 2006 to 2016.  And at least some beer industry insiders are thinking of the 

rise of spirits in even more dramatic terms.”9  In 2015, Millennials consumed “over 40% of the wine in the 

U.S. The US wine market hovers around $40 billion.” 10  Many Millennials are choosing to drink from the 

rosé wine category. “The rosé category  reached a valuation of  $389 million in January, Bloomberg re-

ported, based on Nielsen data. Rosé consumption increased 57% in the last 52 weeks in dollar terms, while 

beer dropped 0.6%.” 9   Another product that is hurting the beer industry is the rise of more states allowing 

cannabis consumption, which has given the Millennials more choices to be high. So, a word of advice, if 

your son or daughter wants to go to college in Colorado, there’s a good chance that they may want to par-

ticipate in this as well.  This is one of the major reasons why Denver is one of the most attractive areas for 

investment/housing and other extracurricular activities to many people. 

 

 

 

 

 

“Millennials (those ages 18-34) are expected to represent 50% of all travelers to the 

USA by 2025, according to the Cornell Center for Hospitality Research.” 11 They 

increasingly want to spend money on experiences, such as travel, sporting events, 

concerts…  In a previous newsletter, we talked about how they are disrupting the 

restaurant industry, there is another area within that industry that they are affecting 

as well, it’s called a Grocerant. “A grocerant is a grocery store that offers fresh, 

restaurant-quality prepared foods.  More and more grocery stores are morphing into 

grocerants and devoting a larger part of their space to prepared foods in a bid to 

attract more millennials.”12  “In-store dining and take-out of prepared foods from 

grocers has grown nearly 30% since 2008, and accounted for 2.4 billion food-

service visits and $10 billion of consumer spending in 2015, according to the  

report.” 12 

Millennials & Housing 

Millennials & Food/Beverage 

Millennials & Restaurants/Hospitality 

https://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwiS6d6-7NzVAhVl5oMKHb0CBggQjRwIBw&url=https%3A%2F%2Fsupermarket.structuralconcepts.com%2Fproducts%2Ffood-bars&psig=AFQjCNHmnVIvHed6JBviwL1eInNquWXz8Q&ust=150301043
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Millennials are disrupting many areas of the retail space, however, there’s one exception which is 

buying a car.  Many millennials are choosing to buy an automobile in person rather than online.  

Business Insider stated “According to a poll from our partner, MSN, 62% of American millennials 

(aged 18 to 29) plan to buy their car in-person at a dealership. Overall, 65% of Americans will head 

to a dealership when it’s time to buy a new car.”13 “Still, only 26% of millennials plan to shop online 

at car-specific websites for their next car.” 13  “Unsurprisingly, what millennials are looking for in a 

new car differs from that of older Americans. While Americans over 65 are primarily interested in 

finding a car that offers comfort and safety, millennials are more likely to focus on fuel economy and 

design.” 13  In addition, they are increasingly hitting the road with buying and utilizing an RV.  When 

buying these, these are not the mega RVs you see celebrities utilizing. 

 

 

 

 

 

 

Millennials are embracing more electronic forms of engagement and 

that is also evident in them playing more video games and looking for 

experience in gambling, that would enhance that effect. 

 

 

 

 

 

 

 

 

 

I believe Millennials are more interested in buying into companies that would improve the envi-

ronment and society in general. One thing that has affected the millennials that we have talked 

about is the amount of debt. “Millennials – 21 to 34-year-olds – hold an estimated $1.1 trillion 

of the country’s $3.6 trillion in consumer debt, according to UBS, as rising student and auto 

loans outweigh a drop in mortgages.”14  “But, auto-loan debt is another matter. A growing 

amount of auto loan debt is coming from leasing, with 32% of millennials opting to lease in 

2016, up from 21% in 2011, according to a January report from Edmunds.  Among households 

making $50,000 or less, millennials made up 21% of lessees (the largest of any age group).” 14  

The money is going to be in a very good situation since “they will control $11 trillion of their 

own by 2030, according to generational expert Cam Marston, who surveys the landscape for his 

firm Generational Insights. With an estimated $344 billion in inheritances landing in their laps 

by 2040, they’re going to become the primary consumers of financial advisory and investment 

services.” 15 It’s been my experience and observation that I think some millennials are investing 

in a cult like atmosphere in two companies in particular.  One company is Tesla, that is a stock 

that appeals to many millennials as a company that they see has a bright future.  Secondly is a 

company called Nvidia, which is a semiconductor stock which is working in areas that are futur-

istic.  Many people believe these are two companies that have great potential but are signifi-

cantly overvalued relative to its peers and to its attractiveness.  Time will tell, but I believe that 

millennials have been a large part of the overall volatility and influence on these two stocks.  

I’m sure as time goes on there will be many more that have a great influence by millennials. 

Millennials & Autos/RVs 

Millennials & Gaming 

Millennials & Financing/Investing 
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In conclusion, I have brought many assumptions and personal opinions and observations to try to explain the characteristics that I see 

that might be important to look at different generations influencing investment decisions and also involved in a greater awareness in 

our environment.  Some of them might be stereotypes, some might be personal experiences, some might be information that I’ve 

read.  But, I think overall the general population may have similar observations and experiences.  Overall, millennials have incredi-

ble opportunities ahead of them with the amount of change that is going on to make our/their lifestyles easier. They love mobility 

and flexibility whether it is with a phone or their lifestyle. At the same time, it’s creating far more disruptions in our lives which can 

also lead to negative effects on job opportunities, our social fabric, and our environment.  Also, one major concern looking toward 

the future is the amount of debt that we’ve built up for the next generation and how it will affect them as well.  “Almost half (47  

percent) of new college graduates returned home to live with their parents after graduating college, according to a recent study of 

Millennials by TD Ameritrade.”16  In addition, millennials are 

going to have to pay a large part of the baby boomers incredible 

amount of health care costs that they will inherit.  As one knows, 

“healthcare costs increase exponentially as we age. People aged 

65 or older spend about seven times more on health care than 

those under the age of 25. Because the population is aging, total 

healthcare costs will rise.”17  One major threat that most  

millennials will agree with, is that they demand greater efficiency 

and want to participate and control the process to get a product or 

service that they want, while at the same time creating an  

environment to help other people along the way. They are  

constantly shifting away from material things and towards experience, as we’ve talked about.  In a recent Business Insider report, it 

talks about this shift stating that “76% of millennials said they would rather spend on experiences rather than on material things. 

Compare this number with 59% of boomers who feel that ownership is happiness.  This information is according to new research 

from Eventbrite, a ticketing company.  The author (Mr. Kadlec) adds, ‘From the start of their working years, millennials have placed 

a high value on job satisfaction and enriching experiences. Millennial have come to the point of turning down offers or promotions 

that might get in the way of these experiences. Some 94% of millennials say experiences are an important part of a fulfilling life, 

according to the survey’.”18  “Millennials are significantly more interested in saving so they can ‘live their desired lifestyle’ than 

boomers or Gen Xers (63% to 55%). They are also ‘more focused on working at their dream job’ (42% versus 23%) and ‘traveling 

the world’ (37% versus 21%)”19 and have a social consciousness for their actions.  

Conclusion 
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 As one can see, we’ve done a pretty thorough analysis of the millennials and they are force to be reckoned with… they are more than 

just a force… they’re our kids, grandkids, peers and they’re our future.  So, what kind of balance is needed to create an environment 

that we are not going to make it more difficult for them to succeed? And that is a real question mark at this time with the amount of 

debt and technological change that is going on throughout the world.  In the meantime, we will do our best to try to maneuver the 

changes going on to give you the highest returns possible with the least amount of risk so that you can comfortably live, while at the 

same time whatever might be left over, you could give to your next generation.  

 

Optimistically Yours, 

 
Raymond F. Saleeby 

President 

11301 Olive Blvd. 

Creve Coeur, MO 63141 

Phone: 314-997-7486 

Fax: 314-997-1417 

E-mail: rsaleeby@cutterco.com 

  Achieving your goals is our passion 

Saleeby & Associates, Inc.  

Weõre on the Web! 

saleebyandassociates.com 

Conclusion (Continued) 
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Did You Know? 

 

Meet The Richest Man In Fashion, Who Made $19 Billion In The Last Year Alone 

http://www.businessinsider.com/who-is-fashions-richest-man-zara-founder-amancio-ortegas-2017-7  

 

Richest People in History Up Until The Industrial Revolution 

http://www.businessinsider.com/richest-people-in-history-before-the-industrial -revolution-2017-7 

 

Richest Person Every US State 

http://www.visualcapitalist.com/richest-person-every-u-s-state-2017/  

10 Richest Families in America 

http://www.wealthmanagement.com/high-net-worth/ten-richest-families-america  

The Richest US Families Own A Startling Proportion of Americaôs Wealth 

http://www.businessinsider.com/richest-us-families-own-a-startling-proportion -of-americas-wealth-2017-6  

The 4 Biggest Tax Breaks For High-Income Households 

https://www.fool.com/taxes/2017/08/06/the-4-biggest-tax-breaks-for -high-income-household.aspx  

The 10 Highest-Paying Jobs In America In 2017 

http://www.businessinsider.com/highest-paying-jobs-in-america-2017-8 

 

The Highest-Paying Medical Jobs In America 

http://www.businessinsider.com/highest-paying-medical-jobs-in-america-2017-8  

The Millionaires Club ï A Snapshot Of Who Americaôs Millionaires Are, Where They Live, and What They Do 

http://time.com/money/4897052/things-you-didnt -know-about-americas-millionaires/  

How Much Money You Need To Earn To Be In The Top 1% At Every Age 

http://www.businessinsider.com/1-percent-salary-at-every-age-2017-8  

The Amazing Life Of Billionaire óCable Cowboyô John Malone, The Single Largest Landowner In The US 

http://www.businessinsider.com/john-malone-cable-cowboy-powerful-person-media-2017-7  

Help Clients Evaluate Charities 

http://www.wealthmanagement.com/philanthropy/help-clients-evaluate-charities  

 

5 Ways To Make Your Kids Smart About Money 

http://www.businessinsider.com/5-ways-to-make-your-kids-smart-about-money-2017-7?amp  

 

20 IRA Mistakes To Avoid 

http://news.morningstar.com/articlenet/article.aspx?id=684542  

 

8 Tips For Millennials Tackling Student-Loan Debt 

http://www.investors.com/etfs-and-funds/personal-finance/8-tips-for -millennials-tackling-student-loan-debt/  

 

How O.J. Simpson And Lance Armstrong Protected Their Millions 

http://www.wealthmanagement.com/asset-protection/how-oj-simpson-and-lance-armstrong-protected-their -millions  

http://www.businessinsider.com/who-is-fashions-richest-man-zara-founder-amancio-ortegas-2017-7
http://www.businessinsider.com/richest-people-in-history-before-the-industrial-revolution-2017-7
http://www.visualcapitalist.com/richest-person-every-u-s-state-2017/
http://www.wealthmanagement.com/high-net-worth/ten-richest-families-america
http://www.businessinsider.com/richest-us-families-own-a-startling-proportion-of-americas-wealth-2017-6
https://www.fool.com/taxes/2017/08/06/the-4-biggest-tax-breaks-for-high-income-household.aspx
http://www.businessinsider.com/highest-paying-medical-jobs-in-america-2017-8
http://time.com/money/4897052/things-you-didnt-know-about-americas-millionaires/
http://www.businessinsider.com/1-percent-salary-at-every-age-2017-8
http://www.businessinsider.com/john-malone-cable-cowboy-powerful-person-media-2017-7
http://www.wealthmanagement.com/philanthropy/help-clients-evaluate-charities
http://www.businessinsider.com/5-ways-to-make-your-kids-smart-about-money-2017-7?amp
http://news.morningstar.com/articlenet/article.aspx?id=684542
http://www.investors.com/etfs-and-funds/personal-finance/8-tips-for-millennials-tackling-student-loan-debt/
http://www.wealthmanagement.com/asset-protection/how-oj-simpson-and-lance-armstrong-protected-their-millions
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Did You Know? 

 

14 Millennial Statistics That Will Blow You Away 

https://www.fool.com/retirement/2017/07/19/14-millennial -statistics-that-will -blow-you-away.aspx 

 

20-Plus Healthcare Stats That Will Blow You Away 

https://www.fool.com/retirement/2017/08/15/20-plus-healthcare-stats-that-will -blow-you-away.aspx  

 

The 50 Best Restaurants In America 

http://www.businessinsider.com/best-restaurants-in-america-2017-7  

The Sweetest Drinks In The US: These Bestselling Beverages Have The Most Sugar Per Ounce 

http://www.businessinsider.com/sweetest-sodas-teas-coffees-energy-drinks-us-2017-7  

A Japanese Doctor Who Studied Longevity ï And Lived To 105 ï Said If You Must Retire, Do It Well After Age 65 

http://www.businessinsider.com/doctor-who-studied-longevity-dont-retire-2017-7  

If You Love Grilling Or Are Just Getting Started, These Are The Essentials To Make Sure You Have 

http://www.businessinsider.com/grill-essentials-roundup-2017-7  

You Shouldnôt Wear The Same Pair of Shoes Every Day ï Hereôs Why 

http://www.businessinsider.com/can-i-wear-the-same-shoes-every-day-2017-7  

A óBeer Sommelierô Explains How Pouring A Beer The Wrong Way Can Give You A Stomach Ache  

http://www.businessinsider.com/youve-been-pouring-beer-wrong-whole-life-anheuser-busch-inbev-master-cicerone-right -

way-2017-8  

5 Ways To Spot A Fake Diamond 

http://www.businessinsider.com/how-to-tell-if -a-diamond-is-fake-or-real-2015-1  

5 Energy Stats That Will Blow You Away 

https://www.fool.com/investing/2017/08/05/5-energy-stats-that-will -blow-you-away.aspx  

10 Inventions That Shaped The Workplace 

https://www.fastcompany.com/40438504/10-inventions-that-shaped-the-workplace  

https://www.fool.com/retirement/2017/07/19/14-millennial-statistics-that-will-blow-you-away.aspx
https://www.fool.com/retirement/2017/08/15/20-plus-healthcare-stats-that-will-blow-you-away.aspx
http://www.businessinsider.com/best-restaurants-in-america-2017-7
http://www.businessinsider.com/sweetest-sodas-teas-coffees-energy-drinks-us-2017-7
http://www.businessinsider.com/doctor-who-studied-longevity-dont-retire-2017-7
http://www.businessinsider.com/grill-essentials-roundup-2017-7
http://www.businessinsider.com/can-i-wear-the-same-shoes-every-day-2017-7
http://www.businessinsider.com/youve-been-pouring-beer-wrong-whole-life-anheuser-busch-inbev-master-cicerone-right-way-2017-8
http://www.businessinsider.com/youve-been-pouring-beer-wrong-whole-life-anheuser-busch-inbev-master-cicerone-right-way-2017-8
http://www.businessinsider.com/how-to-tell-if-a-diamond-is-fake-or-real-2015-1
https://www.fool.com/investing/2017/08/05/5-energy-stats-that-will-blow-you-away.aspx
https://www.fastcompany.com/40438504/10-inventions-that-shaped-the-workplace
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Disclaimer 

¶ Past performance is not a guarantee of future results. 

¶ While the information has been obtained from sources we believe to be reliable, Saleeby & Associates, Inc.,/Raymond Saleeby and/or Cutter &  

          Company does not guarantee its accuracy or completeness.  Yields are annualized and also from sources we believe to be reliable. 

¶ Securities and Investment Advisory Services offered through Cutter & Company, Inc.; 15415 Clayton Road, Ballwin, MO 63011 (636) 537-8770;  
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