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Demographic Variables Affecting the Market

I believe in order to invest effectively, one must look at short term as well as long term issues. As I have mentioned before, interest
rates and corporate earnings are two of the biggest drivers for stock market performance. It is important to look at the variables that
affect these drivers. One of the biggest variables is demographics. We have mentioned in previous newsletters about how millenni-
als are affecting some industries. I believe this generations (and ones to follow) decision-making can make or break many industries,

cultures, the environment, and our |l ong term standalliod of
millennials compared to only 48 million Gen Xers. This is the largest generation of young people since the baby boomers. They
already spend $170 billion a ye“aBy tole tyhedr 2dWh5 ,anrdi Itlhern mi

percent of t he* Hgrdioabreakdowwef thkvirious generatidns by birth year per PEW Research Center:

Greatest Silent Baby Boomers Gen X Millennials GenZ
(Before 1928) (1928 — 1945) (1946 - 1964) (1965-1980) (1981-1997) (1998 Present)

NOTE: The birth years noted above may vary slightly from resource to resource

Below is a chart that shows the U.S. population by age/generation as shown in Fortune Magazine®:
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Generations: Who Are They

“So what does describe them? Fi is t
attached to them: the Millennials (born/growing up during a new

millennium), Generation Y (the generation after X), or the Echo

Boomers (the children of the Baby Boomers). They are the first

generation to have computers in the home and the classroom, to

have always had cell phone, music downloads, instant messaging

and hundreds of cable channels. The ease in which they use technol-

ogy may be the single biggest difference between Millennials and

every othelt" Jemerditnont.d Pew Resea. -

Mil Il enni al s adxpeessivecliberalf upbéaamdopen s e | f

to change.’ They are also, ‘more ethnically and rac:ally d
religious, less likely to have served in the military and on track to becoming the most educated generation in American history.’

Almost 40 percent have a tattoo, although, tellingly, almost 70 percent of those have their tattoos hidden under their clothing.” '
“Today’'s young adults | ook different from prior generati on
experiences, when they start a family, and even who‘they |
“Jonathan Vespa, a demographer at the Census Bureau, | ooke

kids, getting a job and living on your own. He found the percentage of Americans achieving all four of those milestones by age 34
dropped from 45% i fOh@75 nter24%iing 2@p®rt” highlights “41%
up from 17% in 1989 and the amount owed on those loans has almost tripled. Young adults are increasingly putting off children and

‘4
marri age.

“Generation Z, as they have been cc
of those born in 1995 or later. This generation
makes up 25.9% of the United States population,
the largest percentage, and contribute $44 billion
to the American economy. By 2020, they will
account for one-third of the U.S. population, cer-

tainly worth paying attention to

How Millennials today compare with their grandparents 50 years ago

Race/Ethnicity in 2014

- HWHITE M HISPANIC W BLACK M ASIAN = OTHER

 Adult

Millennials 57% 21 6 3
- (ages 18-33)
" Gen Xers
(ages 34-49) 61% 18 2
Boomers 72% 10
" (ages 50-68) 512
* Silents
(ages 69-84*) v = b

Ages shown are as of 2014. Members of the Silent generation were 69 to 86 in 2014. Since the Current
Population Survey aggregates those age 85 and older into one category, results for 69 to 84 year-olds are
shown. Hispanics are of any race. Racial groups include only non-Hispanics. Figures may not add to 100%
because of rounding. Shares less than 0.5% not shown

Source: Pew Research Center tabula-
tions of the 2014 March Current Population
Survey from the Integrated Public Use Microdata Series (IPUMS) ©
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Generations: Who Are They (Continued)

“Mil Il ennials today are twice as |i
m m were when they were young. About seven-in-ten Millennials (68%) have
never been married, and those who are married have put marriage off
w until their later adult years. In 1963, the typical American woman mar-
A ried at 21 years of age and the typical man wed at 23 (https://

www.census.gov/hhes/families/data/marital.html). By 2014, those figures
climbed to ages 27 for women and 2

Another interesting area where Millennial are different from Silents are

in education. “The education traj
erations has been especially steep. Among Silent generation women, only

7% had completed at | east a bachel
33. By comparison, Millennial women are nearly four times (27%) as

l'i kely as their Silent predeclessor
Very interesting. Let’s |l ooks at
are affecting various industries..

Millennials & Media

I believe millennials are spending more time with their mobile media and less time on
the traditional cable TV and TV programming. They are spending more time on Face-
book, Instagram, Snapchat, and other social media than they do on the traditional TV.
Millennials communicate through many more channels then previous generations
such as email, texting, tweeting, Instagram, etc. In addition, they are more likely to
be interested in narrowing options of a cable bundle. They only want to pay for chan-
nels they expect to watch, not the whole bundle. Overall cable providers are dealing
with a | ot more competition for the
with a more educated consumer who likes to multi task more and more. One major
beneficiary of this, I believe, is Netflix, which has filled a void for providing a cheap
service that is viewed as reliable and has offered a wide variety of choice for its view-
ers. In addition, many of these Millennials are using their smartphones as a larger
part of their social life and they no longer need a home phone as the previous genera-
tion had.

JUMP ON!

Millennials & Retall

The retail landscape has changed dramatically; one of the major differ-
ences for Millennials is that in order to be enticed to go to the mall,
\\\ they want to have a selling experience. They want higher engagement.

( \ / C'\\\\' Many times they need some other reason outside of purchasing that
\ ? § AN=T item to entice them and give them an experience that they would enjoy.

»))

K« y - E Obviously thjcy are using thefir smellrtphones more a.n(.i more to discern

Z = N and shop for items by checking prices and familiarizing themselves

& é/{ /fﬁ\ \'\-‘% ( 3 '\\\—;_ 4(/( with the features of that product/service before they buy. And as you

'[V/ % \ /:_3 , 'z = N \\& know, many of them are buying it without going to the retail establish-
/ \ % ment and buying it online. In turn, Amazon has been a major

beneficiary of this retail demand by providing a very good experience
for its customer s. “According to Recode, mi |l Il enni al28l6,act ua
Amazon registered the most apparel sales in 2016 of any online retailer in the U.S. for shoppers aged 18 to 34, accounting for nearly
17% of all online clothing sales to the demographic last year, more than doubling the market share of the No. 2 seller, Nordstrom.
Old Navy, J. Crew, and Victdria’s Secret rounded out the t
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Millennials & Housing

Millennials are showing a trend to live in more urban areas and also rent. The more affluent Millennials are not buying McMansions®

as the previous generation had and are more than likely to focus on new technology enhancements rather than the square footage of

the overall home. Also, other features such as energy efficiency and a home

office are attractive to many Millennials. Buying homes in household formations

has been affected by a few factors including the amount of student debt that Mil- <. ] )

lennials have and also confidence, which was shaken during the housing crisis of / { 0

2008. These effects have carried e bu
ture, landscaping, appliances, and other household essentials. As mentioned be- g '

fore, many Millennials are waiting longer to get married thereby not needing, in -
essence, many of these items as well. Many Millennials are not buying these nor- e | 1L =
mal household items that the previous generation purchased. Or, they are buying W Lo
items that one would see at an IKEA, which I believe is a millennial haven for
purchasing household items.

Millennials & Food/Beverage

First of all, most Millennials are more likely to want to eat healthier and expect to have more choices for

this. In my opinion, soda sales have declined d
son why the major soda companies offer a wider spectrum of products geared towards healthier options for
Millennials. Millennials are also affecting the beer industry as well. They are not drinking beer as much as

they used to. Many prefer wines and spirits. A
ket share to hard liquor from 2006 to 2016. And at least some beer industry insiders are thinking of the
rise of spirits in’lenve2n0 1nso,r eMid rlaemantiiacl st ecrommss.u’me d
U.S. The US wine mar kel MimpMilennisls a@ cheosing td drifkfré@n the i | | i

- rosé wine category. “The rosé category reached
ported, based on Nielsen data. Rosé consumption increased 57% in the last 52 weeks in dollar terms, while

beer dr op’pAaocther fradtYhat fs hurting the beer industry is the rise of more states allowing
cannabis consumption, which has given the Millennials more choices to be high. So, a word of advice, if

-\ your son or daughter wants to go to college in
= ticipate in this as well. This is one of the major reasons why Denver is one of the most attractive areas for

investment/housing and other extracurricular activities to many people.

Millennials & Restaurants/Hospitality

“Mi Il I enni al s34) frdetpertsdeo rearggeat S0% Dbl travelers to the
USA by 2025, according to the 'Clheyn
increasingly want to spend money on experiences, such as travel, sporting events,
concerts.. I'n a previous newslette
restaurant industry, there is another area within that industry that they are affecting
as well, it's called a Grocerant.
restaurant-quality prepared foods. More and more grocery stores are morphing into
grocerants and devoting a larger part of their space to prepared foods in a bid to
attract mor?e I-smireldihire and takedutf prepared foods from
grocers has grown nearly 30% since 2008, and accounted for 2.4 billion food-
service (\jl;sits and $10 billion of consumer spending in 2015, according to the
report."”
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Millennials & Autos/RVs

Mill ennials are disrupting many areas of the
buying a car. Many millennials are choosing to buy an automobile in person rather than online.
Business I nsider stated “According to a poll

(aged 18 to 29) plan to buy their car in-person at a dealership. Overall, 65% of Americans will head

to a dealership when®“iStt’id It,i menltyo 26wy od ma w | ce
atcarrs peci fic websitesUdour phiesirnaglext what "mill e
new car differs from that of older Americans. While Americans over 65 are primarily interested in

finding a car that offers comfort and safety, millennials are more likely to focus on fuel economy and

d e s i “gInaddition, they are increasingly hitting the road with buying and utilizing an RV. When

buying these, these are not the mega RVs you see celebrities utilizing.

e 2

Millennials & Gaming

Millennials are embracing more electronic forms of engagement and
that is also evident in them playing more video games and looking for
experience in gambling, that would enhance that effect.

Millennials & Financing/Investing

I believe Millennials are more interested in buying into companies that would improve the envi-

ronment and society in general. One thing that has affected the millennials that we have talked

about is the amou-n2ttoBtfyecar-dlésb liold an estifiatedl$lel mrifliona | s

of the country’s $3.6 trillion in consumer

l oans outwei gh &4 “®nad ploaiadebtismoothdr igatieg & growihg

amount of auto loan debt is coming from leasing, with 32% of millennials opting to lease in

2016, up from 21% in 2011, according to a January report from Edmunds. Among households
making $50,000 or |less, millennials ma'de up
The money is going to be in a very good sit
own by 2030, according to generational expert Cam Marston, who surveys the landscape for his

firm Generational Insights. With an estimated $344 billion in inheritances landing in their laps

by 2040, they’re going to become the primar
servi'tess”been my e x p ethatl tink come ndllendialsarbisvesting a t i o
in a cult like atmosphere in two companies in particular. One company is Tesla, that is a stock

that appeals to many millennials as a company that they see has a bright future. Secondly is a

company called Nvidia, which is a semiconductor stock which is working in areas that are futur-

istic. Many people believe these are two companies that have great potential but are signifi-

cantly overvalued relative to its peers and to its attractiveness. Time will tell, but I believe that
millennials have been a large part of the overall volatility and influence on these two stocks.

Il m sure as time goes on there wild.l be many
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Conclusion

In conclusion, I have brought many assumptions and personal opinions and observations to try to explain the characteristics that I see

that might be important to look at different generations influencing investment decisions and also involved in a greater awareness in

our environment. Some of them might be stereotypes, some
read. But, I think overall the general population may have similar observations and experiences. Overall, millennials have incredi-

ble opportunities ahead of them with the amount of change that is going on to make our/their lifestyles easier. They love mobility

and flexibility whether it is with a phone or t hvesivhichchni f e st
also lead to negative effects on job opportunities, our social fabric, and our environment. Also, one major concern looking toward

the future is the amount of debt that we’ve built If@p for t
percent) of new college graduates returned home to live with their parents after graduating college, according to a recent study of

Mi Il Il ennial s b} Inkdlitioh milennialt area d -~ ”

going to have to pay a large part of the baby boomers incredible ‘

amount of health care costs that they will inherit. As one knows,
“heal thcare costs increase

65 or older spend about seven times more on health care than

those under the age of 25. Because the population is aging, total .‘

heal t hcar e 'tOnsmarthwidtthatmost i s e . e\

millennials will agree with, is that they demand greater efficiency O\vl

opl €

@-

and want to participate and control the process to get a product or
service that they want, while at the same time creating an
environment to help other people along the way. They are

constantly shifting away from material things and postytar ds
tal ks about this shift stating that “76% of mil |l ehngi al s s a
Compare this number with 59% of boomers who feel that ownership is happiness. This information is according to new research

from Eventbrite, a ticketing company. The author (pldced Kad

a high value on job satisfaction and enriching experiences. Millennial have come to the point of turning down offers or promotions

that might get in the way of these experiences. Some 94% of millennials say experiences are an important part of a fulfilling life,
according t%" Mihlel esrurrivaelys .d&re significantly more interested
boomers or Gen Xers (63% to 55%). They are also ‘more focu
the worl d’ ( 3anfhaw esocialwasciGishéds)fot their actions.
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Conclusion (Continued)

As one can see, we've done a pretty thorough anal ysekthanof t
just a force.. they're our kids, grandkids, peer s arbnthent hey'’
that we are not going to make it more difficult for them to succeed? And that is a real question mark at this time with the amount of

debt and technological change that is going on throughout the world. In the meantime, we will do our best to try to maneuver the

changes going on to give you the highest returns possible with the least amount of risk so that you can comfortably live, while at the

same time whatever might be left over, you could give to your next generation.

Optimistically Yours,

Raymond F. Saleeby
President

Saleeby & Associates, Inc.

Achieving your goals is our passion

11301 Olive Blvd.
Creve Coeur, MO 63141

Phone: 314-997-7486
Fax: 314-997-1417
E-mail: rsaleeby@cutterco.com

Wedre on t e We
saleebyandassociates.com
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Did You Know?

Meet The Richest Man In Fashion, Who Made $19 Billion In The Last Year Alone
http://www.businessinsider.com/wheis-fashionsrichest-man-zara-founder-amancic-orteqas201 %7

Richest People in History Up Until The Industrial Revolution
http://www.businessinsider.com/richestpeoplein-history-before-the-industrial -revolution-201 77

Richest Person Every US State
http://www.visualcapitalist.com/richest-personevery-u-s-state-2017/

10 Richest Families in America
http://www.wealthmanagement.com/highnet-worth/ten-richest-families-america

The Richest US Families Own A Startling Proportion of Amer
http://www.businessinsider.com/richestus-families-own-a-startling -proportion -of-americaswealth-201 76

The 4 Biggest Tax Breaks For Highincome Households
https://www.fool.com/taxes/2017/08/06/thd-biggesttax-breaks-for -high-income-household.aspx

The 10 HighestPaying Jobs In America In 2017
http://www.businessinsider.com/highespaying-jobs-in-america-2017%8

The HighestPaying Medical Jobs In America
http://www.businessinsider.com/highespaying-medicaljobs-in-america-201 78

The MillionairesClubi A Snapshot Of Who Americads Millionaires Are, W
http://time.com/money/4897052/thingsyou-didnt -know-about-americasmillionaires/

How Much Money You Need To Earn To Be In The Top 1% At Every Age
http://www.businessinsider.com/ipercentsalary-at-every-age 20178

The Amazing Life Of Billionaire 6Cable Cowboyd John Mal one
http://www.businessinsider.com/johrmalone-cable-cowboypowerful-personrmedia-201 77

Help Clients Evaluate Charities
http://www.wealthmanagement.com/philanthropy/helpclients-evaluate-charities

5 Ways To Make Your Kids Smart About Money
http://www.businessinsider.com/5waysto-make-your-kids-smart-about-money2017%7?amp

20 IRA Mistakes To Avoid
http://news.morningstar.com/articlenet/article.aspx?id=684542

8 Tips For Millennials Tackling Student-Loan Debt
http://www.investors.com/etfsand-funds/personalfinance/8tips-for -millennials-tackling -studentloan-debt/

How O.J. Simpson And Lance Armstrong Protected Their Millions
http://www.wealthmanagement.com/asseprotection/how-oj-simpsonand-lance-armstrong-protected-their -millions
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Did You Know?

14 Millennial Statistics That Will Blow You Away
https://www.fool.com/retirement/2017/07/19/14millennial -statistics-that-will -blow-you-away.aspx

20-Plus Healthcare Stats That Will Blow You Away
https://www.fool.com/retirement/2017/08/15/2plus-healthcare-statsthat-will -blow-you-away.aspx

The 50 Best Restaurants In America
http://www.businessinsider.com/bestestaurants-in-america-2017%7

The Sweetest Drinks In The US: These Bestselling Beverages Have The Most Sugar Per Ounce
http://www.businessinsider.com/sweetestodasteascoffeesenerqy-drinks -us- 20177

A Japanese Doctor Who Studied Longevity And Lived To 1051 Said If You Must Retire, Do It Well After Age 65
http://www.businessinsider.com/doctorwho-studied-longevity-dont-retire -201 77

If You Love Grilling Or Are Just Getting Started, These Are The Essentials To Make Sure You Have
http://www.businessinsider.com/grilkessentialsroundup-2017%7

You Shouldnét Wear The SdamMerRédisr Wohfy Shoes Every Day
http://www.businessinsider.com/car-wear-the-sameshoesevery-day-2017%7

A 6Beer Sommelierd6 Explains How Pouring A Beer The Wrong V
http://www.businessinsider.com/youvebeenpouring-beer-wrong-whole-life-anheuserbuschinbev-master-ciceroneright -

way-2017%8

5 Ways To Spot A Fake Diamond
http://www.businessinsider.com/howto-tell-if -a-diamond-is-fake-or-real-20151

5 Energy Stats That Will Blow You Away
https://www.fool.com/investing/2017/08/05/&nerqgy-stats-that-will -blow-you-away.aspx

10 Inventions That Shaped The Workplace
https://www.fastcompany.com/40438504/thventions-that-shapedthe-workplace
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